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MASTER AGREEMENT #040726 
CATEGORY: Commercial Kitchen Equipment with Related Supplies and Services 

SUPPLIER: St -Smith, Inc. 
 
This Master Agreement (Agreement) is between Sourcewell, located at 
202 12th Street Northeast, Staples, MN 56479 (Sourcewell) and St -Smith, Inc., 3414 South Burdick 
Street, Kalamazoo, MI 49001 (Supplier). 
  
Sourcewell is a 

 a C Purchasing Program to eligible 
.  

  
Under this Master Agreement entered with Sourcewell, Supplier will provide  to 

C Purchasing Program. 
 

 
General Terms 

 

 

ubject, 
.  

 
1) Purpose. Pursuant to Minnesota law, t  

Purchasing Program designed to provide P
agreements has awarded Supplier this 

herein. 
 
2) Intent. 

 
 
3)  C Purchasing Program Master Agreements are 

. 
C Purchasing P

 
 
4) Supplier Access. 
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.  
 
5) Term. 

Time on June 22, 2030  
 

a) Extensions. Sourcewell and Supplier may agree to up to three (3) -year (1) 
-

be seven (7)  
 

b)  
 

 
6) Survival of Terms. 

between 
 

 
7) Scope. 

#040726, Category A – K-   Category B – Non-K-12 
 -s  

a) Commercial-  
 

b) -
described 7)a)  

 
c)  wares, tools, dispensers, supplies (  

the proposer 7)a)  7)b)  
 

d) -related services directly 
7)a) – 7)b), including design, 

 
 

i)  and 

 
 

7)c) – 7)d) 
7)a) – 7)b) 

 demonstrate a  
 7)a) – 7)b) 7)c) – 7)d) 

   
 
8)  is incorporated into this Master 

.  
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9)  

.  
 
10)  t

 
 
11)  

with Sourcewell 

.  
 
12) Open Market. process is included within its Proposal.  
 
13)  

i) Compliance. Supplier represents and warrants it will provide all Included 

 
 
ii) Licenses. 

Supplier.  
 
iii) Supplier Warrants. Supplier warrants that all Included 

in accordance with the ordinary u  
 
14)  

Supplier has disclosed all current and completed bankruptcy proceedings within the past seven years 

 
 
15) Debarment and Suspension. 

nt, or any 

warrants that it will p
 

 
16) Provisions for non-

or other awards (Appendix II to 2 C.F.R § 200). 
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Included  
 

i)  
60, all agreements 

- -1.4(b), in 
319, 12935, 

-
 

 
 
ii) DAVIS- -  

-
- -

3144, and 3146-

 

wages not less than once a week. The non-

-

-
regula

 means, any person 

-
awarding agency. Supplier must comply with all 

-Bacon Act provisions. 
 
iii) -  

-
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iv) RIGHTS TO INVENTIONS MADE UNDER A CONTRACT OR AGREEMENT. 

 
 
v) -

-  
-

- 
- 

 
 
vi)  A contract 

department or agency. 
 
vii) BYRD ANTI-  Suppliers must 

bying with non-

-
-  
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viii)

grantees or 
 

 
ENERGY POLICY AND CONSERVATION ACT COMPLIANCE. 

 

BUY AMERICAN PROVISIONS COMPLIANCE. 

 
 

ACCESS TO RECORDS (2 C.F.R. § 200.336). Supplier agrees that duly authorized 

 
 

PROCUREMENT OF RECOVERED MATERIALS (2 C.F.R. § 200.322). A non-

 consistent with maintaining a 

solid waste management services in a m

 
 

FEDERAL SEAL(S), LOGOS, AND FLAGS. The Supplier cannot use the seal(s), logos, crests, 
-approval.  

 
NO OBLIGATION BY FEDERAL GOVERNMENT. 

he Agreement or any purchase by an authorized user.  
 

PROGRAM FRAUD AND FALSE OR FRAUDULENT STATEMENTS OR RELATED ACTS. The 
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FEDERAL DEBT. -

 
 

CONFLICTS OF INTEREST. 

(as 

 
 

 The Supplier, and its subcontractors, must comply with 

 
 

PROHIBITION ON CERTAIN TELECOMMUNICATIONS AND VIDEO SURVEILLANCE 
 

 
 

DOMESTIC PREFERENCES FOR PROCUREMENTS. 

 
 

 
 

 

 
 
1) Authorized Sellers

 
 
2)  changes, 
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3)  

 
 

 
 

 
.  

 
4) Performance Reviews. Supplier will 

 chain issues, customer issues, and 
 

 
5)  

provide complete and accurate 

this Agreement.  
 
6)  

ch calendar 

Supplier must submit a  

 
 

 
 

 
 

Account  
 

 
 

 
 

collected by Supplier,  
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7)  

in its proposed pricing. 
 

 
8)  

 categories, a  may be 
proposed. .  

 
9)  

-assigned Agreement 
to Sourcewell 

 
 
10) Noncompliance. Sourcewell reserves the right to seek all remedies available 

payments

 
 
11) Audit Requirements. Pursuant to Minn. Stat.  16C.05, subdivision 5, the books, records, 

and 

 
Sourcewell. 

 
12) and 

consent will not be unreasonably withheld. Sourcewell reserves the right to unilaterally assign all or 

esponsible Party and named in the Agreement. Any prohibited 
assignment is  

-material updates as 
determined  

 
13) Amendments. 

.  
 
14) Waiver. Sourcewell to any right under this Agreement will not be deemed a waiver 

right.  
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15)   

 
 
16)  This Agreement does not create a partnership, joint 

-servant, or 
principal-agent.  

 
17)  

 Agreement by the Supplier 

 
 
18)  Supplier and Sourcewell acknowledge Sourcewell is subject to the Minnesota 

chapter.  

19) Grant of License.  
a)  

i)  Sourcewell grants to Supplier a royalty- -

Agreement with Supplier. 
 

ii)  Supplier grants to Sourcewell a royalty- -

Sourcewell. 
 

b)  

 
sublicensees.  

 
c)  

i)
.  

 
ii)

g misuse under 
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d)  

-printed 

 
 
20)  

 
.  

 
21)  

 
 
22)  

- verage and 
 

 
a)  

with coverage on an occurrence basis, and must be subject to terms no less broad than the 

-completed 
bility, and 

Agreement. 
 

 
-  

 
 

b)  

Sourcewell, 202 12th Street Northeast, Staples, MN 56479 or provided to 
manner as directed by Sourcewell
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c) -  Supplier 

provide that coverage is primary 
-  

d)  

ble to 
-insured 

 

e) -INSURED RETENTION. Agreement can 

-  
 
23)  Sourcewell or Supplier may terminate this Agreement upon 60 

any 

 
 
24)  

alendar days 

any 
 

 
 

 
 

 
.  

 
1)  

thin 
 .  

 
2)  

 and other relevant terms 



040726-STF

v052824 13

non-
 

rements, replacement, retur  
 
3) Applicable Taxes. -

-  
 
4)  

y. 
 
5)  

account number.  
 
6)  . 

terms may supplant or supersede this Master Agreement when necessary and as solely determined 

within this Master Agreement, 
-

majeure, and other material terms as mutually agreed.  
 
7)  

-

beyond th  
.  

 
8)  
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        Sourcewell               St -Smith, Inc. 
 
 

  
Jeremy Schwartz  

  
 

 
 

 
 
  



RFP 040726 - Commercial Kitchen Equipment 
with Related Supplies and Services
 

Vendor Details

Company Name: Stafford-Smith, Inc.
Does your company conduct business under any other name? If yes, 
please state: n/a

Address:
3414 S Burdick
Suite 202
Kalamazoo, MI 49001

Contact: Cris Gross

Email: cgross@staffordsmith.c
om

Phone: 800-968-2442 3701
Fax: 269-585-6201
HST#: 38-1059585

Submission Details

Created On: Tuesday March 03, 2026 13:52:10
Submitted On: Monday April 06, 2026 14:24:22
Submitted By: Cris Gross
Email: cgross@staffordsmith.com
Transaction #: a9374409-2936-4242-96d6-3e09eb10d64e
Submitter's IP Address: 10.13.0.11



Specifications

Table 1: Proposer Identity & Authorized Representatives (Not Scored)

General Instructions (applies to all Tables) Sourcewell prefers a brief but thorough 
response to each question. Do not merely attach additional documents to your response 
without also providing a substantive response. Do not leave answers blank; respond “N/A” 
if the question does not apply to you (preferably with an explanation).

Table 1 Specific Instructions. Sourcewell requires identification of all parties responsible 
for providing Solutions under a resulting master agreement(s) (Responsible Supplier). 
Proposers are strongly encouraged to include all potential Responsible Suppliers including 
any corporate affiliates, subsidiaries, D.B.A., and any other authorized entities within a 
singular proposal. All information required under this RFP must be included for each 
Responsible Supplier as instructed. Proposers with multiple Responsible Supplier options 
may choose to respond individually as distinct entities, however each response will be 
evaluated individually and only those proposals recommended for award may result in a 
master agreement award. Unawarded entities will not be permitted to later be added to an 
existing master agreement through operation of Proposer’s corporate organization 
affiliation. 

# Question Response *
1 ProvidethelegalnameoftheProposerauthorizedtosubmitthisProposal. Stafford-

Smith,Inc.
  
*

2 Intheeventofaward,isthisentitytheResponsibleSupplierthatwillexecutethemasterag
reementwithSourcewell?YorN.

Y   
*

3 Identifyallsubsidiaries,D.B.A.,authorizedaffiliates,andanyotherentitythatwillberesp
onsibleforofferingandperformingdeliveryofSolutionswithinthisProposal(i.e.Respon
sibleSupplier(s)thatwillexecuteamasteragreementwithSourcewell).

N/A-
wedonotdobus
inessbyanyoth
ername.

  
*

4 ProvideyourCAGEcodeorUniqueEntityIdentifier(SAM): N/A-
wedonothavea
CAGEcodeorU
EI

  
*

5 ProvideyourNAICScodeapplicabletoSolutionsproposed. 423440
6 ProposerPhysicalAddress: 3414SouthBur

dickStreet
Kalamazoo,MI
49001

  
*

7 Proposerwebsiteaddress(oraddresses): www.staffords
mith.com

  
*

Proposer'sAuthorizedRepresentative(name,title,address,emailaddress&phone)(T
herepresentativemusthaveauthoritytosignthe“Proposer’sAssuranceofCompliance”

CrisGross
VPSales&Mar

8   
*



onbehalfoftheProposer): keting
400W.FrontSt.
Suite#202
TraverseCity,
MI49686
cgross@staffo
rdsmith.com
(231)590-8126

9 Proposer'sprimarycontactforthisproposal(name,title,address,emailaddress&phone
):

DavidM.Staffor
d
President&CE
O
3414SouthBur
dickSt.
Kalamazoo,MI
49001
dms@stafford
smith.com
(269)998-1418

  
*

1
0

Proposer'sothercontactsforthisproposal,ifany(name,title,address,emailaddress&p
hone):

HeatherGritter
CFO
3414SouthBur
dickSt.
Kalamazoo,MI
49001
(517)719-3819

  
*

Table 2A: Financial Viability and Marketplace Success (50 Points, applies to 
Table 2A and 2B)

#Question Response *
Stafford-
Smith(SSI)isathirdgeneration,familyowned,nationallyrecognizedcommercialfoodser
vicedistributorspecializinginpartneringwithandgrowingourcustomer'sprofitabilityand
qualityofoperationsthroughouruniquecombinationofourvastindustryexperience,stron
gpurchasingpower,dedicationtoreliablecustomerservice,andawidearrayofservices.
OurCorporateofficeisinKalamazoo,MIwithwithadditionalphysicalofficesinMichigan,In
diana,Wisconsin,NewYork,NewJersey,NorthCarolina,Florida,Georgia,Texas,Misso
uri,andOklahoma(18total)plussatellitelocationsinMinnesota,Ohio,Pennsylvania,Ark
ansas,andCalifornia.Establishedin1940,Stafford-
Smithhasbeensuccessfulinprovidingcosteffectivefoodserviceequipmentsolutionsfor
K-
12,collegesanduniversities,regionalandmultiunitoperators,restaurants,bars,stadium
s,casinos,hospitals,governmentalentities,seniorcarefacilities,hotels,correctionalfacil
ities,supermarkets,andmorethroughouttheUSandabroad.Wehavetheabilitytoservice
ourcustomer'sneedsfromthesmallestpieceofreplacementequipmenttoacompletekitc
hentoeverypieceofequipmentforaprofessionalsportsstadium.Nojobistosmallorprojec
ttoolargeandweprideourselvesindoingwhatwesaywe'regoingtodoandprovidingtimely
communicationthroughoutthesale.Ouraccesstoeverymajorbrandintheindustryandth

1
1
Provideabriefh
istoryofyourco
mpany,includi
ngyourcompan
y’scorevalues,
businessphilos
ophy,andindus
trylongevityrel
atedtotherequ
estedSolutions
.

  
*



ehighvolumeofproductswebuyfromthosevendorsannually,pairedwithour86yearsofc
ompanyexpertisemakesusagreatchoiceforallfoodserviceequipmentpurchasesbySo
urcewell'smembers.

1
2
Whatareyourc
ompany’sexpe
ctationsinthee
ventofanaward
?

We'rehonoredtobeanapprovedSourcewellvendor.Welooktobuildonthatmomentumb
yutilizingthecontinualincreaseinourbusinessvolumesandstaff,plusseveralimprovem
entsinourMarketing,tobetterserveyourmembers.Wewillalsocontinuetobeflexiblewith
ourpartnershiptoexploreotherproductsandnewterritoriestobethebestfoodserviceequi
pmentvendoroptionforSourcewellanditsmembers.

  
*

1
3
Demonstratey
ourfinancialstr
engthandstabil
itywithmeaning
fuldata.Thisco
uldincludesuch
itemsasfinanci
alstatements,S
ECfilings,credi
tandbondratin
gs,lettersofcre
dit,anddetailed
referenceletter
s.

Uploadsupport
ingdocuments(
asapplicable)i
nthedocument
uploadsection
ofyourrespons
e.DONOTPRO
VIDEANYTAXI
NFORMATIO
NORPERSON
ALLYIDENTIFI
ABLEINFORM
ATION.

Ourfinancialpositionissupportedbystrongrevenuegrowth,consistentmarginperforma
nce,improvedcashflow(drivenbyreductioninDaysSalesOutstanding).Combinedwitha
healthybacklog,astablenetincome,andconservativeleverage-
thesepositionuswellfororganic,sustainablegrowthandriskmanagement.

  
*

TellusyourUS
marketsharefo
ryourproposed
Solutions.

OR,providethe
numberofUSE
ducationandG
overnmententit
iesyouhaveser
vedoverthepas
tthree(3)years,
yourretentionr
ates,alongwith
thetotalnumbe

1
4

InthecurrentFoodserviceDistributionGiantslist,Stafford-
Smithislistedasthe9thhighestoverallvolumeFoodServiceEquipment(FSE)andSuppli
esdealerintheUS,and5thlargestinthecountryintheheavy/lightequipmentcategoryspe
cifically.

  
*



rofstateswhere
youhavemade
sales.

1
5
TellusyourCan
adianmarketsh
areforyourprop
osedSolutions.

OR,providethe
numberofCana
dianEducation
andGovernme
ntentitiesyouh
aveservedover
thepastthree(3
)years,yourret
entionrates,alo
ngwiththetotal
numberofprovi
nceswhereyou
havemadesale
s.

Stafford-
SmithcurrentlyhasasmallCanadianmarketshare.WehaveinstalledseveralPaneraBre
adandZoup!FreshSoupCompanylocationsinOntarioinrecentyears,wehavejustwrapp
eduprollingoutequipmenttomultipleFreddy'slocationsandwearecurrentlyworkingonbi
ddingaprojectinMontreal.WedohavedemandforCanadiangrowthfromourcustomersli
keSourcewell,ourNationalChainrestaurantcustomers,andothersandhavemadeitaCo
rporateprioritytohaveastrongerpresenceinthatmarketgoingforward.

  
*

1
6
Discloseallcurr
entandcomplet
edbankruptcyp
roceedingsfor
Proposeranda
nyincludedpos
sibleResponsi
blePartywithint
hepastseveny
ears.

Proposermust
providenoticei
nwritingtoSour
cewellifitenters
abankruptcypr
oceedingatany
timeduringthep
endencyofthis
RFPevaluation
.

Wehaveneverhadanybankruptcies.

  
*

Howisyourorg
anizationbestd
escribed:isita
manufacturer,
adistributor/de
aler/reseller,or
aserviceprovid
er?Answerthe

1
7

a)Stafford-
Smithisanindependent,familyowneddealer/distributor/wholesalerwhoseservicesalso
includeconsulting,installation,fabricationandlogistics.

  
*



questionthatbe
stappliestoyou
rorganization,e
ithera)orb).

a)Ifyourcompa
nyisbestdescri
bedasadistribu
tor/dealer/rese
ller(orsimilaren
tity),provideyo
urwrittenautho
rizationtoactas
adistributor/de
aler/resellerfor
themanufactur
eroftheproduct
sproposedinthi
sRFP.Ifapplica
ble,isyourdeal
ernetworkinde
pendentorcom
panyowned?

b)Ifyourcompa
nyisbestdescri
bedasamanufa
cturerorservice
provider,descri
beyourrelation
shipwithyoursa
lesandservicef
orceandwithyo
urdealernetwo
rkindeliveringt
heproductsand
servicespropo
sedinthisRFP.
Aretheseindivi
dualsyourempl
oyees,ortheem
ployeesofathir
dparty?
Ifapplicable,pr
ovideadetailed
explanationout
liningthelicens
esandcertificat
ionsthatarebot
hrequiredtobe
held,andactual
lyheld,byyouro

1
8

OurcustomfabricationshopcarriesNSF&ETL/ULcertificationsandourKalamazoo,MIh
oldsamechanicallicenseforrefrigeration,butbeyondthose,nolicensesorcertificationsa
rerequiredtodobusinessassociatedwiththesalessideofthisRFP.Forinstallationofoure
quipment,weuseonlysubcontractorsthatareproperlylicensedasrequiredinthemarkets
inwhichtheyareworkingforus.Forexample,SSIwouldonlyusealicensedrefrigerationco
ntractortoinstallawalk-inwithrefrigerationtoperformthatkindofproject.

  
*



rganization(inc
ludingthirdparti
esandsubcontr
actorsthatyouu
se)inpursuitoft
hebusinessco
ntemplatedbyt
hisRFP.

1
9
Discloseallcurr
entandpastdeb
armentsorsusp
ensionsforPro
poserandanyin
cludedpossible
ResponsibleP
artywithinthep
astsevenyears
.

Proposermust
providenoticei
nwritingtoSour
cewellifitenters
adebarmentor
suspensionsta
tusanytimeduri
ngthependenc
yofthisRFPeva
luation.

Stafford-Smithhashadnodebarmentsorsuspensions.

  
*

2
0
Describeanyre
levantindustry
awardsorrecog
nitionthatyourc
ompanyhasrec
eivedinthepast
fiveyears.

Stafford-
SmithisproudtohavebeenawardedtheFoodserviceEquipmentandSupplyMagazineD
ealeroftheYearmultipletimes,mostrecentlyin2021.Weregularlyreceivesupplieraward
sfromourvendorpartnersannually,mostrecentlyfromStructuralConcepts,Alto-
Shaam,Rational,Atosa,HobartandVulcan.We'vealsobeenacknowledgedbyotherpart
nersthatwefeelreflectwellonagreatwaywehelpourcustomerssavemoneythroughener
gycreditsandhavereceivedDTE'sTradeAllyoftheYearin2021,ConsumersEnergyTop
Distributorin2021and2023andCon-
Edison'sNationalGridProjectoftheYearin2021forthelargestsaleofhighefficiencyequip
ment.Althoughallofthosevendorawardsarenice,wearemostproudoftheawardswerec
eivefromourcustomers.SomeexamplesofthoseincludeTropicalSmoothieCafenamin
gusNationalVendoroftheYearin2021,2023and2024andInspireBrands(Sonic,Buffalo
WildWings,JimmyJohn's.Arby's,etc.)havenamedusNationalPartneroftheYearmostre
centlyin2022and2024.
PleasefindpicturesofsomeoftheseawardsintheAdditionalDocumentsuploadarea.

  
*

2
1
Whatpercenta
geofyoursales
weretothegove
rnmentalsector
inthepastthree
years?

2025=2%
2024=1%
2023=1%   

*

2Whatpercenta 2025=22%   



2geofyoursales
weretotheeduc
ationsectorinth
epastthreeyea
rs?

2024=21%
2023=19%

*

2
3
Listallstate,coo
perativepurcha
singagreement
sthatyouhold.
Whatistheann
ualsalesvolum
eforeachofthes
eagreementso
verthepastthre
eyears?

Sourcewell:
2025=$5,023,213
2024=$5,385,136
2023=$2,586,377

Compass/Foodbuy:
2025=$4,135,688
2024=$1,341,190
2023=$1,106,966

MHEC:
2025=$77,034
2024=notincontract
2023=notincontract

E&I:
2025=$214,145
2024=$64,879
2023=$38,992

CoPro+:
2025=$475,793
2024=$786,854
2023=$798,132

  
*

2
4
ListanyGSAco
ntractsorStand
ingOffersandS
upplyArrange
ments(SOSA)t
hatyouhold.W
hatistheannual
salesvolumefo
reachofthesec
ontractsoverth
epastthreeyea
rs?

Wedonotholdanyofthesecontracts.

  
*



Table 2B: References/Testimonials

Line Item 25. Supply reference information from three customers who are eligible to be 
Sourcewell participating entities.

Entity Name * Contact Name * Phone Number *
Sodexo@MunsonHospital-TraverseCity,MI RoyBartle-Thomas (231)935-6312  *
CSCofEasternHancockCounty-Charlottesville,IN TracyWilson (317)936-5444ext.407  *
CorewellHealth
WilliamBeaumontUniversityHospital-RoyalOak,MI

BryanCicchini (813)426-5241  *

Table 3: Ability to Sell and Deliver Solutions (150 Points)

Describe your company’s capability to meet the needs of Sourcewell participating entities 
across the US and Canada, as applicable. Your response should address in detail at 
least the following areas: locations of your network of sales and service providers, the 
number of workers (full-time equivalents) involved in each sector, whether these workers 
are your direct employees (or employees of a third party), and any overlap between the 
sales and service functions.

#Question Response *
2
6
Salesforce(
seeinstructi
onsabove).

Stafford-
Smithcurrentlyemploys122AccountExecutivesacrossthecountry.Ofthose,twelveareals
oRegionManagersforuswhooverseeourour18physicalofficelocationsandthesalesteams
withinthemplustheremoteAccountExecutiveswithtiestotheseofficesandstrategicallyloca
tedinotherstatestobroadenourcoverage.WehavethreeVP'swithinthatgroupthatareanint
egralpartofoursalesforceastheyoverseeallthreeofourbusinesschannelsincludingNegoti
ated/GPO/Co-
Opsales,NationalChainAccountsandContract/Bids.SSIalsohasaprograminplacetoaddt
oourSourcewellsalesteamtomaintainourlevelserviceasourvolumegrowswithyourmemb
ers.

  
*

2
7
Describethe
networkofA
uthorizedSe
llerswhowill
deliverSolut
ions,includi
ngdealers,d
istributors,r
esellers,and
otherdistrib
utionmetho
ds.

Stafford-
Smithisnotpartofanydealerconsortiumbecausewefeelourbusinessandpositioninthemar
ketplaceallowsustostandonourown.Weareabletodistributeourproductsandservicesthro
ughanetworkofStafford-
Smithownedwarehouses,astrongpartnershipwithafewcompaniesthatworkwithanational
networkofover1,400warehouses,ourinstallationpartnersspreadacrossthecountryandth
ejust-in-
timeinventoryavailablefromnearlyallofourequipmentvendors.Weuseacombinationofan
yoralloftheseassetstomeetorexceedtheexpectationsandmeetthedeadlinesandrequire
mentsofourcustomers.

  
*

Serviceforc
e(seeinstru

OurcompanyreliesheavilyonthecapablenationalnetworkofAuthorizedServiceAgents(A
SA's)vettedandbackedbythemanufacturer'swesell.Inaddition,Stafford-

2
8

  
*



ctionsabove
).

Smithemploys16servicetechniciansandasupportstaffthatserviceCentralandSouthwest
Michigan(only)

2
9
Describethe
orderingpro
cess.Iforder
swillbehand
ledbydistrib
utors,dealer
sorothers,e
xplaintheres
pectiveroles
ofthePropos
erandothers
.

OnceamemberofSourcewellapprovesaquoteforpurchase,andarecurrentlyaStafford-
Smithcustomer,theirPOisprocessedasquicklyaspossibletoourinternalsalessupporttea
m.Purchaseorderstoourvendorfromsalessupporttypicallyhappenwithin24hours.Onceth
eorderisplacedandacknowledgedbackfromthevendor(s),shippinginformationisconveye
dtothecustomer.Orderswillshipdirectlytothecustomerortoourinstallers,whicheverhasbe
enrequested,viaparcelorcommoncarriershippers.OnceSSIisnotifiedbytheshipperthatth
eorderhasbeendelivered,finalinvoicingissentbyouraccountingteamtothecustomer.

  
*

3
0
Describeind
etailtheproc
essandproc
edureofyour
customerse
rviceprogra
mandissuer
esolutionpr
ogram,ifapp
licable.

Includeyour
response-
timecapabili
tiesandcom
mitments,as
wellasanyin
centivesthat
helpyourpro
vidersmeety
ourstatedse
rvicegoalsor
promises.

Thisisanareawefeelwe'vereallydevelopedandimprovedrecently.WehavegrownourSour
cewellteamandimprovedthewaywehandleopportunitiesfromyourmembersinawaythath
asimprovedourcustomerserviceandallowsustohandlemorequoterequestsandorderswit
hgreaterefficiencythanwehavebefore.Wenowprocessincomingopportunitiesfromyourm
emberstoourvariousteamsbasedontheirresponsibilitytocovercertaingeographicalareas
andhavetwoteamleads,dividedbytheNorthernandSouthernstates,thathelpoverseeallSo
urcewellbusinessfromstarttofinish.Inrealtime,theymakesurequotesarebeingreturnedin
atimelyfashionandordersarebeingdeliveredwithaccuracy.Ourgoalistorespondtocallsan
dcorrespondencewithinabusinessdayandwithquotesinnolongerthan24hours.Quotesth
atrequirecustomitems,laundryequipment,residentialappliances,delivery,installationorot
herservicessometimestakelongertoquotebecausewearerelyingvendorsthattypicallyhav
eslowerresponsetimesthannormal.
AbenefitofexpandingthenumberofSSIAccountExecutivesontheSourcewellteamhasals
obeenanincreasednumberofsalessupportpeopleinvolvedinhelpingwithyouraccountasw
ellbecauseeveryofficehastheirownsupportstaff.Thishashelpedspreadworkloadovermor
epeoplewhichhasincreasedourefficiencyandcapacity-withroomtogrow!
Whenissuesarise,theresponsibleSSIAccountExecutivehasbeendirectedtobringwhatev
eritistotheteamleadsforhelpandupthechainasneededtoresolvetheproblemquicklyandef
ficiently.Weunderstandissueswillarisefromtimetotime,butworkingwithourcustomerstoh
andlethemquicklyandefficientlyisapriorityforus.
PleasefindourcoveragemapsandouroverallMarketingplanandGoalsforourSourcewellte
amandbusinessintheMarketingPlan/SamplesFolderintheDocumentsuploadarea..

  
*

3
1
Describeyo
urabilityand
willingnesst
oprovideyo
urproductsa
ndservicest
oSourcewel
lparticipatin
gentitiesinth
eUnitedStat
es.

Usingacombinationofourvariousofficesandvastteaminconjunctionwithournationalnetwo
rkofhighlyreliablewarehousingandinstallationvendorswefeelthatwehaveanexceptional
amountoncoveragetoserviceyourmemberswherevertheyare.CouplethatwithSSI'spositi
onamongstthenation'slargestFSEdealersinourindustry,ourprovenabilitytoeffectivelyha
ndlesinglepieceordersorrunthelargestfullkitchenprojects,andourflexibilitytoworkwithSo
urcewellandit'smembersonprovidingnon-
traditionalproductswhenneeded.Welookforwardtocontinuingtobeaconsistent,nimble,a
nddependablepartnertoSourcewellandit'svendorsforyearstocome.

  
*

Describeyo
urabilityand
willingnesst

AsmentionedpreviouslyintheRFP,thisisagrowthareathatwearededicatedtobasedonreq
uestsfromSourcewellandothercustomers.Wearecurrentlyworkingthroughtherecentcha
ngestoCARMandothernewimportingpracticesandrequirementsbytheCanadiangovern

3
2   

*



oprovideyo
urproductsa
ndservicest
oSourcewel
lparticipatin
gentitiesinC
anada.

ment.Weareindiscussionswithdistributorsandinstallerswhocanhelpusdeliverourequipm
enttoSSI'sstandardsacrossallCanadianprovinces.

3
3
Identifyanyg
eographicar
easoftheUni
tedStatesor
Canadathat
youwillNOT
befullyservi
ngthroughth
eproposeda
greement.

TherearenoareaswithintheUnitedStatesthatwewillnotserviceandonceweestablishprope
rresourcesandchannelstocarryoutbusinessinCanada,wehavenointentionoflimitingcove
rageareasthereeither.

  
*

3
4
Identifyanya
ccounttypeo
fParticipatin
gEntitywhic
hwillnothav
efullaccesst
oyourSoluti
onsifawarde
danagreem
ent,andther
easoningfor
this.

Allofyourmembersthathavecommercialfoodserviceequipment,commerciallaundryorres
identialequipmentwillhavefullaccesstoourservices.

  
*

3
5
Defineanys
pecificrequir
ementsorre
strictionstha
twouldapply
toourpartici
patingentitie
sinHawaiian
dAlaskaand
inUSTerritor
ies.

Wehaveandwillcontinuetodobusinessinalloftheseareas.Thereareadditionalcostsforfrei
ght,installationandancillarycosts(permitting,etc.)thataretypicallyhigherthaninthecontigu
ous48states,butwemakeallcustomersawareofthisinourquotes.Westrivetobeasfullytran
sparentandupfrontatalltimes.

  
*

3
6
WillPropose
rextendterm
sofanyawar
dedmastera
greementto
nonprofitent
ities?

Yes,weworkwithnon-profitsandourcontractedpricingwillextendtothemaswell.

  
*

Table 4: Marketing Plan (100 Points)



#Question Response *
3
7
Describeyo
urmarketin
gstrategyfo
rpromotingt
hisopportu
nity.

Uploadrepr
esentatives
amplesofyo
urmarketin
gmaterials(
ifapplicable
)inthedocu
mentuploa
dsectionofy
ourrespons
e.

OurpeopleareourbestassetsandthemtakinggreatcareofourcustomersisouroverallMarke
tingstrategy.TopromoteSourcewellthroughMarketing,weaskourteamtoparticipateinasm
anySourcewelleventsaspossibleincludingtheannualH2Oconference,regionalAcademye
vents,andanyotheropportunitiesavailableforourteamtosupportyouandlearnmoreabouth
owtobeabetterpartner.WealsousethevariousMarketingassetsthatwecreateinternallywhi
chincludeyourlogoandourcontractnumberonittodistributephysicallybyourAccountExecu
tivesandviae-
mail,hardmailandsocialmediatoreinforceourcollectivedesiretohavethemusetheirSource
wellcontracttopurchasefromStafford-Smith.
PleasefindexamplesofourMarketingassetsaswellasouroverallMarketingplanandGoalsf
orourSourcewellteamandbusinessintheMarketingPlan/SamplesFolderintheDocuments
uploadarea.

  
*

3
8
Describeyo
uruseoftec
hnologyan
ddigitaldata
(e.g.,social
media,met
adatausag
e)toenhanc
emarketing
effectivene
ss.

Ourcompanyhasgrownalotinthisareaoverthelastfewyears.Wehavestrongpartnershipswi
thourcorevendorsandwiththeirhelp,wecreateawidevarietyofMarketingproductsthatfeatu
renewtechnology,commonlypurchased(commodity)equipmentatspecialpricing,specialp
urchasesfromvendorsorstocksales-
allinanefforttohelpyourmembersequiptheirfacilitieswiththerightequipmentattherightprice
andwhentheyneedit.Weusee-
mailcampaignsandallsocialmediaplatformstogettheseassetsintothecustomer'shands.T
hemetricsthatcomebackonhowwelltheofferingswerereceivedaremanagedinourCRMwhi
chweanalyzeconstantlytobesurewe'resendingthemoutwitharespectfulconsistencyandar
erelevanttotheirneeds.WhensendingtheseassetstoSourcewellmemberswetypicallyincl
udeyourlogoandourcontractnumbertopromotethemusingtheirSourcewellcontracttopurc
hasewithus.
Pleasefindexamplesofrecente-
mailassetsandsocialmediapostswithmetricsontheirperformanceintheMarketingPlan/Sa
mplesFolderintheDocumentsuploadarea.

  
*

3
9
Inyourview,
whatisSour
cewell’srol
einpromoti
ngagreeme
ntsarisingo
utofthisRF
P?

Howwillyou
integrateaS
ourcewell-
awardedag
reementint
oyoursales
process?

Sourcewelldoesanexceptionaljobwiththisalready,especiallyinthewayJimBensonandJes
sicaVukelichmeetwithusregularlyandaretheretoassistwithwhateverMarketingmaterialso
rcampaignsweareworkingonatthetime.Theydoagreatjoboflettingusknowwhenthereareu
pcomingeventstheywillbeatsothatwecanlookatparticipatingaswell,givingusexposureto
moremembers.Theyalsoreferusregularlytomembersforthetraditionalproductsandservic
esinourcategory,butjustasimportantlyarealsoreferringcustomerstousthatarelookingforfo
odserviceequipmentaswellasnon-
traditionalproductsthattheyarehopingwecansourceaswell.Thispushesustolookoutsideth
enormalitemstoexpandourofferingsandwidentheSourcewellmemberstopotentiallywork
with.Ourhopewiththiswouldonlycontinuetogrowwithourcontractrenewalandourpartners
hipwithSourcewell.

  
*

4AreyourSol Wedonotcurrentlyhaveane-procurementore-   



0utionsavail
ablethroug
hane-
Procureme
ntore-
Commerce
orderingpro
cess?

Ifso,describ
eyoursyste
m(s)andpro
videone(1)
exampleof
howgovern
mentaland
educational
customers
haveusedt
hem.

commerceplatformforgeneralbusinessatthistime.Wedomanageseveralprivatee-
commercesitesfornationalchainaccounts,buttheseareallforcustomerswithafinitesetofeq
uipmentfortheirfranchiseesthatareapprovedbyCorporateentitiesandcannotpurchasetoo
faroutofwhatisavailableonthosesites.Sourcewellmembershavenosuchrestrictions,maki
ngitverydifficulttochoosewhichitemstoaddtoane-
commercesite.Wearecertainlyopentothosediscussionsifitmakessenseforall.Wedohave
somefeatureswithourdigitalcatalogthatallowcustomerstoadditemsintoacartwhichsends
ane-mailtoourAccountExecutivesforquoting.Ourcustomerslovethisfeature!

*

Table 5A: Value-Added Attributes (100 Points, applies to Table 5A and 5B)

#Question Response *
4
1
Describeanyproduct,eq
uipment,maintenance,o
roperatortrainingprogra
msthatyouoffertoSource
wellparticipatingentities.

Includedetails,suchasw
hethertrainingisstandar
doroptional,whoprovide
straining,andanycoststh
atapply.

Forequipmenttraining,wehaveanetworkofManufacturer'sRepsthatareineve
rypartoftheUSandCanadaandworkwithinthelayerbetweenthedealer(Staffor
d-
Smith)andthefactoryandwhoprovidecompleteequipmenttrainingwhenneed
ed.Dependingontheequipment,thesetrainingservicesareprovidedbytheRe
patnochargetotheenduser.Inmanycasestherearealsothoroughequipmenttr
ainingvideosavailablefromthemanufacturersaswell.Iftrainingisnotincluded
atnochargeandisachargeditem,wewilldoourbesttomakeourcustomersawar
eofthatandincludethecosttoprovidethetrainingupfront.
TheRepsalsohelpusandthemanufacturerswithpre-
saleequipmentdemonstrationsasrequiredandproblemresolutionwhenissue
soccur.
Maintenanceproceduresandcarerecommendationsareprovidedbythemanu
facturerwithintheowner/operatingmanualswitheverynewpieceofequipment.

  
*

Newtechnologyisconstantlycomingoutofourindustry!Ithappenssooftenthatt
heNationalRestaurantAssociationbestowsKitchenInnovationawardstothe
manufacturersoftheproductstheyfeelwerethemostrevolutionaryeachyear.S
omeofthehighlightsoftheequipmentreceivingthisprestigiousawardfor2026i
nclude:
-
Blentec'sUltraJarblenderjarwhichhasanimprovedvortexdesignwhichhelpac
celerateblendingspeedwithoutsacrificingdrinkquality
-Randell'sHCIdrop-
incombinationfoodwellsthatareavailablewithhotandcoldwellswithinthesam
edrop-
inunitfortheultimateinflexibilityforschoolsandotherservingapplications

4
2
Describeanytechnologic
aladvancesthatyourprop
osedSolutionsoffer.

  
*



-
Hatco'sprogrammableInductionrangecanmanageuptosixcookingstagespe
rburnertohelpmaximizecookingspeedwhilemaintainingproductquality
-
Hobart'slatestFT2000flighttypedishmachineswithallnewfeaturestoreducela
bortimeandhasAdaptiveWashingwhichsensesincomingwareandautomatic
allyadjuststheconveyorspeedtooptimizewash,rinse,anddryingperformance
ThesearejustafewofthehighlightsfromtherecipientsoftheKitchenInnovation
awardsfor2026!Weareconstantlytrainingourteamabouttheseandalloftheeq
uipmentwesellsothattheycanofferequipmenttoourcustomersthathelpsolvet
heirissues.

4
3
Describeany“green”initi
ativesthatrelatetoyourco
mpanyortoyourSolution
sandincludealistofthece
rtifyingagencyforeach.

Thecontinuallyrisingcostsofenergyhasdriven"green"initiativesacrossourind
ustry.Theemergenceofelectricinductionrangesovergasrangeshasbeenont
heforefrontforthepastseveralyears.Inductionburnersare85-
95%efficientwhereasgasburnersareonlyaround50%efficientatbestandwitht
heprecisecontrolsofferedbyinductionburnersandthefacttheyhavenostandin
gpilotmaketheutilitysavingswithelectricinductionsignificantovertime.Theco
nversionofcommercialrefrigerantfromhydrofluorocarbonstopropaneinmost
commonpiecesofreach-in-
stylerefrigerationhasbeenoneofthebiggestgreeninitiativesinrecenthistory.L
astyear,legislationcalledA2Lwaspassedrequiringthesameconversionofrefri
gerantforwalk-incoolersandfreezersgoingforward.

  
*

4
4
Identifyanythird-
partyissuedeco-
labels,ratingsorcertificat
ionsthatyourcompanyha
sreceivedfortheSolution
sincludedinyourProposa
lrelatedtoenergyefficien
cyorconservation,life-
cycledesign(cradle-to-
cradle),orothergreen/su
stainabilityfactors.

Stafford-
Smithhasit'sownfabricationshopwithinourfacilityinArlington,Texas.thesear
etheonlyproductsthatourcompanymanufactures.SSIFabisbothNSFandET
L/ULcertifiedanditusesnearlyeveryexcesspieceofscrapstainlessthatcomes
throughourlaserswhenmakinglargerpiecestomakesmallerparts.Ouractualu
nusablematerialsafterthoseprocessesarecompleteisincrediblysmall.Whati
sleftover,isrecycled.

  
*

4
5
Whatuniqueattributesdo
esyourcompany,yourpr
oducts,oryourservicesof
fertoSourcewellparticipa
tingentities?

Whatmakesyourpropos
edsolutionsuniqueinyou
rindustryasitappliestoSo
urcewellparticipatingenti
ties?

Stafford-
Smithutilizesit'suniquepositionasoneofthenation'slargestandoldestequipm
entdealerscoupledwithanimble,familyownedbusinessstructureandit'swide
geographicalcoveragebyalargegroup(currently122)ofwelltrainedandpassi
onatesalesprofessionalstodeliverthebestpossiblesolutionstoSourcewell's
members.Weleadwithqualitymanufacturerswhohaveprovenreliabilityandv
aluebutalsohavetheresourcesandknowledgetoscaleupwhenhighendapplia
ncesarerequired,orscaledowntomeetthebudgetwhencostisdrivingtheoppor
tunity.

  
*

Table 5B: Value-Added Attributes

Of
fe
re

#Question
Cert
ifica
tion

Comment



d
4
6

SelectanyWomenorMinorityB
usinessEntity(WMBE),SmallB
usinessEntity(SBE),orveteran
ownedbusinesscertificationsth
atyourcompanyorhubpartners
haveobtained.Uploaddocume
ntationandalistingofdealership
s,HUBpartnersorre-
sellersifavailable.Selectallthat
apply.

 
Y
es

N
o

PleaseseethenotebelowaboutourstatusasaVeteranowned
business

  
*

4
7

 Mino
rityB
usin
essE
nter
prise
(MB
E)

Y
es

N
o

Wearenotaminorityownedbusiness

  
*

4
8

 Wo
men
Busi
ness
Ente
rpris
e(W
BE)

Y
es

N
o

Wearenotawomanownedbusiness

  
*

4
9

 Disa
bled-
Own
edB
usin
essE
nter
prise
(DO
BE)

Y
es

N
o

Wearenotadisabled-ownedbusiness

  
*

5
0

 Vete
ran-
Own
edB
usin
essE
nter
prise
(VB
E)

Y
es

N
o

Stafford-
SmithisinfactproudtosaythatweareaVeteranownedbusines
sasDaveStaffordisaformerMarine.Tofileassuchinthestateo
fMichigan,thecompanymustbe100%ownedbytheVeteran.
Upuntillatelastyear,Dave'sfatherhadretainedasmallpercent
ageofthecompany-
whichhehassincesoldtoDave.Westartedtheapplicationproc
esswiththeGovernmentintheFallof2025toattainourVeteran
ownedstatusbutthathasprocessnotbeencompletedbytheti
meofthisRFP.WewillproperlyupdateSourcewellwhenwerec
eivethisaccreditation.

  
*

Serv
ice- Y

5
1

 Wearenotaservice-disabledveteran-ownedbusiness   
*



Disa
bled
Vete
ran-
Own
edB
usin
ess
(SD
VOB
)

es

N
o

5
2

 Sma
llBus
ines
sEnt
erpri
se(S
BE)

Y
es

N
o

Wearenotasmallbusinessenterprise

  
*

5
3

 Sma
llDis
adva
ntag
edB
usin
ess(
SDB
)

Y
es

N
o

Wearenotasmalldisadvantagedbusiness

  
*

5
4

 Wo
men
-
Own
edS
mall
Busi
ness
(WO
SB)

Y
es

N
o

Wearenotawomen-ownedsmallbusiness

  
*

Table 6A: Pricing (400 Points, applies to Table 6A and 6B)

Provide detailed pricing information in the questions that follow below. 

#Question Response *
Stafford-
Smith,Inc.’sstandardtermsare50%down/50%upondeliverywithc
reditapproval.SSIhasagreedtodeviatefromstandardtermsforSo
urcewellcustomers.Baseduponcreditapproval–SSIwillofferallSo
urcewellcustomersNet30terms.
WeacceptCreditCard,DebitCard,P-

5
5
Describeyourpaymenttermsandacc
eptedpaymentmethods.

  
*



Card,andACHpayments.A3%feeisappliedtoallpaymentsmadeb
ycreditcard.Thisfeereflectsthecostofprocessingandisnotgreater
thanourcostofacceptance.
ThereisnofeeforpaymentsmadebyACH.

5
6
Describeanyleasingorfinancingopti
onsavailableforusebyeducationalor
governmentalentities.

Wehaveseveralrelationshipswithleasingoptionsavailabletoyour
members,subjecttocreditapprovalbythosethirdpartyentities.Asa
practice,ourquotesincludeleasingoptionsfromoneofourmainsou
rcestogiveourcustomersthatoptionrightupfront.

  
*

5
7
Describeanystandardtransactiondo
cumentsthatyouproposetouseincon
nectionwithanawardedagreement(
orderforms,termsandconditions,ser
vicelevelagreements,etc.).

Uploadalltemplateagreementsortra
nsactiondocumentswhichmaybepr
oposedtoParticipatingEntities.

WeuseAutoQuotesasourquotingsystemforequipmentandinstall
ation/logisticsservices.Itprovidesdetaileddescriptionsofeveryap
plianceincludingit'sutilityrequirements,dimensions,andfeatures
amongotherdetails.Specificationsheetsarealsoavailableandco
mmonlyprovidedwithourquoteswhichincludesallkindsofaddition
alinformation.Quotationsfordesignservicesareprovidedonadesi
gncontract.WealsohaveaCustomerAccountformthatwesendton
ewcustomerstoobtainbasicbusinessinformationtosetthemupino
ursystemandfinancialinformationiftheyarerequestingpaymentte
rms.
PleasefindcopiesofthesecommontypesofdocumentsintheStand
ardTransactionalDocumentSamplesfolderintheintheDocument
suploadarea.

  
*

5
8
DoyouaccepttheP-
card/creditcardprocurementandpay
mentprocess?Ifso,isthereanyadditi
onalcosttoSourcewellparticipatinge
ntitiesforusingthisprocess?

WedoacceptP-cardandStafford-
Smithabsorbsthe1%fee.Creditcard(Amex,Visa,etc.)transaction
shavea3%feeappliedtopaymentsmadeusingthosemethods   

*

5
9
Describeyourpricingmodel(e.g.,line
-itemdiscountsorproduct-
categorydiscounts).

Providedetailedpricingdata(includin
gstandardorlistpricingandtheSourc
ewelldiscountedprice)onalloftheite
msthatyouwantSourcewelltoconsid
eraspartofyourRFPresponse.

Ifapplicable,provideaSKUforeachit
eminyourproposal.Uploadyourprici
ngmaterials(ifapplicable)inthedocu
mentuploadsectionofyourresponse
.

Stafford-
SmithoffersSourcewellmembersthebestpricingavailable.Becau
seofourannualpurchasingvolumeandbuyinggroupaffiliation,our
company'spricingissomeofthemostcompetitiveintheindustry.Ou
rAccountExecutivesareabletoleveragethatbuyingpoweralongwi
ththeirtopnotchservicetoofferyourmembersthebestoverallvalue.
Ourvendorsprovideuswithpublishedlistpricing,whichweapplyour
discountingto,andthenaddamarkupofnomorethan5%markuptot
hequotationswesendtoyourmembers.Providedinthedocuments
section,wehaveprovidedpriceschedulesthatdetailalistofthemost
commonmanufacturers,acolumnofdiscountsofflistpriceanddetai
lsofourvendor'sdollarstoachieve"freefreight"ifnotstandardinanot
hercolumn.Thisisausefulreferenceforyourmembers,butit'salway
sbesttohavethemcontactourteamforaquotetogetthemostaccura
tepricing.

  
*

6
0
Quantifythepricingdiscountreprese
ntedbythepricingproposalinthisresp
onse.Forexample,ifthepricinginyou
rresponserepresentsapercentagedi
scountfromMSRPorlist,statetheper
centageorpercentagerange.

Alloftheequipmentpricingisbasedonlistpricefromourmanufactur
erslessourdiscountfromthem,whichisdifferentwitheveryvendor,
andmarkedupamaximumof5%forSourcewellquotes.Afewvendo
rsinourindustryhaveadoptedUMRP,MAP,orsimilarpricingpolicie
sthatwemustadhereto.Althoughthishasbeenrareinthecommerci
alfoodserviceequipmentspaceinthepast,poorinternetpricingpra
cticesbysomeofourcompetitorshaveforcedmorevendorstoadopt
thesepolicies.Weexpecttoseemoreofthemdothisinthefuturebuttr
endingslowlyinthatdirection.

  
*



6
1
Describeanyquantityorvolumedisco
untsorrebateprogramsthatyouoffer.

Quantitydiscountsarecertainlyavailablefromsomemanufacturer
sandarehandledonacasebycasebasis.Asanexample,ifaschoold
istrictislookingtoreplacereach-
inrefrigeratorsintendifferentschoolsatonetime,weareabletogotot
hespecifiedvendorsandnegotiateadditionaldiscountingforthatvo
lumewhichwouldbereflectedinourpricingtothecustomer.Volume
discountingisalsoavailablebasedonthesizeoftheprojectthatwe'r
ebeingaskedtoquotelikewhenacustomerisaskingustodesign,sp
ecify,andquoteacompletekitchenproject.Wecommonlymarkuplo
werthanstandardinthosecasesbecauseofthevolumeinvolvedint
hattransaction.Wewillcontinuetoofferyourmembersthebestposs
iblevaluebyleveragingourpositionintheindustrywithourannualvol
umesandrelationshipswithourvendorstodeliverthelowestpricep
ossible.

  
*

6
2
Proposeamethodoffacilitating“sour
ced”productsorrelatedservices,whi
chmaybereferredtoas“openmarket”
itemsor"non-
contracteditems".Forexample,you
maysupplysuchitems“atcost”or“atc
ostplusapercentage,”oryoumaysup
plyaquoteforeachsuchrequest.

Aswehavedoneinthepast,wewanttocontinuetobeagoodpartnert
oSourcewellandit'smembersbybeingagreatresourceforhardtofin
dproductsorservicesoutsideofourtraditionalscope.Wewillresear
chtheseitemsandsourcethemforourcustomersatthebestpricingt
hatwecannegotiateandprovidethematthemaximum5%markupth
atfollowstherestofourpricingproposal.

  
*

6
3
Identifyanyelementofthetotalcostof
acquisitionthatisNOTincludedinthe
pricingsubmittedwithyourresponse.
Thisincludesalladditionalchargesas
sociatedwithapurchasethatarenotdi
rectlyidentifiedasfreightorshippingc
harges.Forexample,listcostsforitem
slikepre-
deliveryinspection,installation,setu
p,mandatorytraining,orinitialinspect
ion.

Identifyanypartiesthatimposesuchc
ostsandtheirrelationshiptothePropo
ser.

Stafford-
Smithisnotlicensedtoprovideanymechanicalservicesincludingpl
umbing,gas,electricalorsimilarservices.Thosearegenerallyconsi
deredtobeprovided"ByOtherTrades".IfaSourcewellmemberhas
norelationshipwithanysuchtrades,wecanprovideaquoteforthese
servicesbutwearegenerallynotcompetitiveonourpricingforthese
servicesaswehavetoaddamarkuptoanothertrade'squote.Ifwear
erequiredtoprovideanyoftheseservices,wewilladdthemasalineit
emtoourquotewithapriceanddetailexplainingwhatisincluded.Th
eonlyexceptiontotheprovisionofmechanicalservicesisrefrigerati
onhookupserviceforwalk-
incoolersandfreezers.ThisissomethingStafford-
Smithislicensedtoprovide(directlyinsomeareas)andcommonlyin
cludeswithallwalk-
inquotes.Thedescriptionoftheseservicesandthecosttoprovideth
emwillbeincludedinourquotationtothecustomer.
Allapplicablefreightorshippingcostsareincludedinourquotations
andaregenerallycalledoutasalineitemforclarity.Pre-
deliverysitevisitsormandatorytrainingtypicallyappliestohighlytec
hnicalequipmentlikewalk-
ins,kitchenventilation,combiovens,dishmachines,etc.Iftheseser
vicesarerequired,adetailedlineitemquoteforthemwillbeprovided.

  
*

Wetypicallyincludeanyapplicablestandardshippingcostsinourqu
otes.Standardshippingcostsreferstothebasiccostoffreight,whet
herviacommoncarrier,UPS,FedExorUSPS,fromthefactoryorour
warehousetothe"curbside"outsideofthecustomer'sbusiness.Ifad
ditionalservicesarerequiredlikeinsidedelivery,uncrating,orsetinp
laceorancillaryshippingserviceslikeliftgate,limitedaccess,reside
ntial,orsimilararedesired,wearehappytoprovidethatandwilladdth

6
4
Iffreight,delivery,orshippingisanadd
itionalcosttotheSourcewellparticipa
tingentity,describeindetailthecompl
etefreight,shipping,anddeliverypro
gram.

  
*



ecostanddetailstoourquote.
6
5
Specificallydescribefreight,shippin
g,anddeliverytermsorprogramsavai
lableforAlaska,Hawaii,Canada,ora
nyoffshoredelivery.

Shippingtoanyofthesedestinationsrequiresgreatrelationshipswit
hreputablelogisticscompaniesandwehaveseveralinplacetoservi
cetheneedsofSourcewellmemberswherevertheyare.Shipments
toAlaskaandHawaiiarefairlystraightforwardandarehandledthrou
ghourtraditionalcarriersandlogisticspartners.Therearesomeadd
itionaltimeandcostsassociatedwithfreighttothesedestinationswh
ichwewillprovidedetailsandcostsforwithinourquotations.Shipme
ntsintoCanada,theCaribbeanandelsewhereoffshorerequireaddi
tionallogistics,customs,andfreightforwarders.SSIhasexperienc
ewithallofthisandwillassistsanycustomerwithshippingcommerci
alequipmentintoallofthesedestinationsandprovidethosecostsan
dservicesinourquotes.

  
*

6
6
Describeanyuniquedistribution,deli
very,and/ordeploymentmethodsoro
ptionsofferedinyourproposal.

Stafford-
Smithownsfivewarehouses,includingalargedistributionwarehou
sewithinourOklahomaCityfacility.Wealsoutilizeanetworkofover1
,400additionalsubcontracted3rdpartywarehousesthatarespread
throughoutthecountryandCanadatofilltheneedsofanylogisticssit
uation.Weareabletoserviceyourmemberswithsimpledropshipm
ents,tomorecomplex"whiteglove"deliverieswherethere'saneedt
odeliver,uncrateandsetinplaceoftheequipment.Whateverthene
ed,wecanhelp!

  
*

6
7
Specificallydescribeanyself-
auditprocessorprogramthatyouplan
toemploytoverifycompliancewithyo
urproposedagreementwithSourcew
ell.

ThisprocessincludesensuringthatS
ourcewellparticipatingentitiesobtain
theproperpricing.

AlthoughwehavestreamlinedandexpandedourinhouseSourcew
ellteamtobetterassistyourmembers,andpositionourselvestobea
bletoscaletoourincreasingbusinesslevels,wecontinuetoadheret
othesamestrictauditingpracticesthatwehavewithyouraccountfor
years.AllSSIsales,support,andaccountingstaffthatareassociate
dwiththeSourcewellaccount,andquotingtoit'smembers,havebee
neducatedonthedetailsofthecontractandit'srules.Thesearerevie
wedregularlywiththeSourcewellteamatregularmeetingsandtheo
utgoingquotesarecheckedbythetwoAccountLeadsandspotrevie
wedbyourVicePresidentofSalesandMarketingwhooverseesthed
aytodaymanagementoftheaccount.AllSourcewellsalesareinitiat
edbyourAccountExecutivestooursupportteam,whoarealsofullya
wareofourcontractandlookingforanythingthatdoesnotcomplyas
well.

  
*

6
8
Ifyouareawardedanagreement,pro
videafewexamplesofinternalmetric
sthatwillbetrackedtomeasurewheth
eryouarehavingsuccesswiththeagr
eement.

WehaveafewwaysoftrackingthesuccessofourcontractwithSourc
ewell.Firstandforemost,ifJimBensonandhisteamarehappywithu
s,we'reprobablyontherighttrackwithyourmembers.Successwitht
hiscontractisatwowaystreet.Ifwearedeliveringoutstandingvaluet
oyourmembers,weshouldexpectourmarketsharetogrowaswell.
Whenbotharetrue,weconsiderthatasuccessfulrelationship.Wetr
ackourbusinesswithSourcewellmembers,includingwinsandloss
esthroughourquotingsystem,ERP,andCRM-
whichconnectsallthreetoourMarketingprogram.Wewillcontinuet
ofinetuneourcustomerexperience,expandourMarketingtoraiset
heawarenessofourcontracttoyourmembers,andnegotiatewithou
rvendorsforbetterpricingtoimproveoursharedsuccess.

  
*

ProvideaproposedAdministrationF
eepayabletoSourcewell.TheFeeisi

6
9

Wewillcontinuetopaya2%administrationfeebacktoSourcewellfor
allsalessoldtoit'smembersthroughthiscontract.

  
*



nconsiderationforthesupportandser
vicesprovidedbySourcewell.Thepro
posedAdministrativeFeewillbepaya
bletoSourcewellonallcompletedtran
sactionstoParticipatingEntitiesutilizi
ngthisAgreement.TheAdministrativ
eFeewillbecalculatedasastatedper
centage,orflatfeeasmaybeapplicabl
e,ofallcompletedtransactionsutilizin
gthisMasterAgreementwithinthepre
cedingReportingPerioddefinedinth
eagreement.

Table 6B: Pricing Offered

# The Pricing Offered in this Proposal is: * Comments
7
0

The pricing offered is as good as or better than pricing typically 
offered through existing cooperative contracts, state contracts, 
or agencies.

Stafford-
Smithoffersamaximummarkupof
5%overourstandardnetpricing.

 
*

Table 7A: Depth and Breadth of Offered Solutions (200 Points, applies to 
Table 7A - 7C)

#Question Response *
Since1940,Stafford-
Smithhassteadilygrownintooneofthepreeminentdealersofqualitycommer
cialfoodserviceequipmentinthecountry.
Ouravailableprimaryservicesincludeequipmentprocurementwithpurchasi
ngavailablefromnearlyeverymanufacturerinthecountry,fromasinglepiecet
oanentireequipmentpackageandscalablelogisticsfromdropshipmentstos
ystem-widerollouttoacompletekitchenpackageandallpointsinbetween;
Themajorkitchencategorieswemainlysupplyare:
-Refrigeration:Reach-
ins,worktops,sandwichandpizzaprepunits,milkcoolers,blastchillers,icem
achines,merchandisers,walk-incooler/freezersandmore.
-
Cookingequipment:Ranges,countertopappliances,fryers,steamers,kettle
s,tiltskillets,combi,convectionandbakingovens,holdingcabinets,etc.
-
Lightappliances:microwaves,toasters,blenders,foodprocessors,mixers,s
ervingunitsandjustaboutanythingelsewithaplug
-
Prepequipment:worktables,handsinks,prepsinks,floormixers,slicers,proc
essingequipment,storageshelvingandsystems,cartsandmobileracks
-Warewashing:dishmachines,dishtables,shelving,floortroughs,etc.
-Janitorial:mopsinks,shelving,plumbingfixturesandgashoses
-Barequipment:Underbar,barrefrigeration,walk-
incoolers,beersystemsandmobilebars

7
1
Provideadetaileddescripti
onofthedepthandbreadtho
falltheSolutionsofferedinth
eproposal.

  
*



-Buffet/servingsystems:drop-
inandstandalonehot/cold/frozenfoodservingunits,transportcabinets,insul
atedcarriers,servingcountersandbreathguards
-Smallwares:limitedavailabilityandinfullcaselotsonly

7
2
WithinthisRFPcategoryth
eremaybesubcategoriesof
solutions.Listsubcategoryt
itlesthatbestdescribeyour
productsandservices.

Wealsospecializeintotalpackageprocurement,warehousing,delivery,inst
allation,andprojectmanagementincludingsomesubcategories:
-
Foodservicedesignandconsultingservicesavailableandwearealwayswilli
ngtocoordinatewitharchitectsofnote
-Engineering:Completeventilation,walk-
in,refrigeration,andequipmentvalueengineering
-Fabrication:Stafford-Smithhasacompletein-
housecustomstainlesssteelfabricationshopthatisNSFandETL/ULlistedto
meetyoureveryneed
-
DeliveryandInstallation:Coordinationofdeliveryandinstallationwithcontra
ctors,installationservicesbyqualified,professionalinstallers
-CommercialLaundrymachines
-
Residentialequipment:standardandheavydutycookingandrefrigerationap
pliancesforindoorandoutdoorapplications

  
*

7
3
Describehowyourcompan
ywillhandlesupply-
chainissues,productsubsti
tutions,andspecialorderpr
oducts.

WecertainlyhopethesupplychainissuesthatfollowedCOVIDwon'teverretu
rn,butissuescertainlyariseandwhentheydowewillcommunicatethattoyour
membersimmediately.Wetypicallyassociatemostsupply-
chainissueswithpriceincreasesafteracustomerhassignedoffontheorder.O
urquotesareusuallygoodfor30daysandifweknowthepricefromthevendoris
goingupwithinthattimeandtheyarenotsureiftheywillbeabletoexecutetheor
derimmediately,wewillincludethehighercostandconveythattothecustome
rsothattheyknowwhyourpricemaybehigherthanacompetitors.Intheeventt
hattheapprovalofourquotegoesbeyond30daysandafterthevendor(s)hasa
priceincrease,wewillprovideanupdatedquoteforapproval.
IfaSourcewellmemberasksustoquoteanitemthatSSIcaneithernotprocuref
orsomereason,wehavefoundtherequestmakeormodelnumbertobeunreli
able,orwehavespecial/betterpricingtoofferonsimilarorbetterqualityequip
ment,wewillofferoursuggestedproductsubstitutionasanalternatetothereq
uesteditem.
Weconsidernearlyeverythingwedoasaspecialorder,sothatisnotachalleng
eforusatall.

  
*

7
4
Describeyourdesignservic
eoffering,ifavailable.

Associatedcosts/feesmus
tbeclearlyidentifiedinyour
pricingproposal.

Stafford-
Smithhasover50foodserviceequipmentdesignprofessionalsthroughouto
urorganization,includingafewindividualsontheSourcewellteamdirectlyan
dtherestthatcanbebroughtineitherbasedonthelocationofthecustomerorex
periencewithatypeparticularproject.Ourteamcanhelpdesignacustompiec
eofequipmenttoaddressaparticularchallengeorlayoutanentirekitchenfacil
ity.Afteraninitialmeetingwiththecustomertoreviewthescopeoftheproject,w
ewillprovideourstandarddesigncontractcompletewithdetailofwhatweprovi
deandthecostfortheseservices.Asamplecopyofourdesigncontracthasbee
nuploadedintheStandardTransactionalDocumentSamplesarea.

  
*

Describeyourinstallationpr
ocessandhowitismanaged
fromproductordertocompl

SSIoffersseverallayersofinstallationservicestoSourcewellmembers:
-dropshipmenttosite
-

7
5   

*



etion. whiteglovedeliverywhichcouldincludesomeorallofthefollowingservices:re
ceiveequipmentinathirdpartywarehouse,inspection,deliverytothesite,unc
rating,setinplace,hookuptoexistingutilities(rare),haulawayofoldequipmen
t
-
completeinstallationwhichcouldincludesomeorallofthefollowingservices:r
eceiveequipmentinathirdpartywarehouse,inspection,deliverytothesite,un
crating,setinplace,hookuptoexistingutilities(rare),haulawayofoldequipme
nt
Thecostoftheseservicesvarybasedonwhatequipmentisincludedinthejoba
ndwhatservicesarerequiredbythecustomer.Ifanyoftheseservicesarerequ
ested,wewillincludeadetaileddescriptionandcostwithourquote.
Aswithanysaleofequipmentorservices,ourprocessisthatoncetheorderispr
ocessedtooursalessupportteambyourAccountExecutive,theyareindividu
allyresponsibletofollowtheequipmentthroughthelifeofthesale.Theyareale
rtedbysupportedwhentheequipmentwhentheordercallsfordropshipments
otheycanalertthecustomerthattheitem(s)isincomingtotheirbusiness.Whe
ndeliveryorinstallationisrequired,theAccountExecutivewillrelaythatinform
ationtotheinstalleraswellandcoordinatetheinstallationwiththemandcusto
mer.Ourgoalisalwaystoensuretheinstallerhasalloftheequipmentrequiredf
orthejobpriortotheinstallationandforthecustomertoacknowledgethejobsit
eisreadyfortheinstallationtoavoidanyissues.

7
6
Describehowyouprovider
epairandservicesupportfo
rSolutionsofferedunderar
esultingagreement.Explai
nyourrole,howservicerequ
estsareinitiatedandmanag
ed,warrantyandnon-
warrantyrepairprocesses,
andcoverageforparts,labo
r,travel,andserviceareas.

Associatedcosts/feesmus
tbeclearlyidentifiedinyour
pricingproposal.

Weworkwiththemanufacturer'sauthorizedserviceagent(ASA)networktoc
oordinatewarrantyrepairsandservicerequestsfromourcustomers.Ifwesol
dtheequipmentandwarrantyserviceisneededwewilleithercallthevendor'ss
ervicedepartmentonbehalfofthecustomerorprovidethemwiththeappropria
tecontactinformationtoassistthemingettingtheequipmentserviced.Fornon
-
warrantyserviceandrepairs,wewillprovidethecustomerwiththevendor'sco
ntactinformationorreferthemtoanASAintheirareaasbestwecan.SSIdoesn
otquoteorprovideequipmentserviceorrepairwiththeexceptionofrefrigerati
oninSouthwestlowerMichigan.

  
*

Table 7B: Category A - K-12 Entities/School Food Authorities

Intended for use by public and private K-12 schools and related food service operations 
including cafeterias, kitchens, teaching kitchens, and concession areas.

**For K-12 Entities/SFA to comply with regulations for use of federal funds for these 
purchases, the United States Department of Agriculture (USDA) requires suppliers to 
provide a K-12/SFA-specific price document. Failure to provide a K-12/SFA-specific price 
document may result in a proposer not being able to sell to K-12/SFA entities.

Indicate below if the listed types or classes of Solutions are offered within your proposal. 



Provide additional comments in the text box describing how your proposed solution(s) 
meet or exceed the category and/or sub-category.

  We will not be submitting for Table 7B: Category A - K-12 Entities/School 
Food Authorities

#Category or Type Exclusions

O
ff
e
r
e
d  
*

Comments

7
7
Commercial-
gradekitchenandfood
serviceequipmentan
dappliances.

Y
e
s

N
o

Stafford-
SmithisabletoofferSourcewell'smembersequipmentf
romnearlyeverybrandofcommercialfoodserviceequi
pmentavailableonthemarkettoday.   

*

7
8
Components,access
ories,andpartsforthec
ommercial-
gradeequipmentanda
ppliancesdescribeda
bove.

Y
e
s

N
o

Weareabletoprovideanycomponentsoraccessoriest
hatareofferedbytheequipmentmanufacturersorthata
reabletobecustombuilt.Wewilldoourbesttoalsoprovi
deOEMorsimilarparts,ifneeded,forourcustomer'sexi
stingequipmentbutdonotconsiderourselvestobe"part
sexperts".

  
*

7
9
Foodservicesmallwar
es,tools,dispensers,s
upplies,andfurnishing
sdirectlyrelatedtoand
supportingthepropos
er'sofferedsolutionsin
line77and78above.

Y
e
s

N
o

Stafford-
Smithcansupplyalloftheseitemsinfullcaselotsonly.

  
*

8
0
Equipment-
relatedservicesdirectl
yrelatedtotheacquisiti
on,installation,operati
on,servicing,andupke
epoftheproposer'soff
eredsolutionsinline77
and78above,includin
gdesign,installation,r
emoval,disposal,insp
ection,repair,mainten
ance,training,andsup
port.

Servicesexcludedfro
mthissolicitationinclu
degeneralconstructio
n,remodeling,andbuil
dingsystemswork(inc
ludingelectrical,plum
bing,HVAC,andhood
orfiresuppressionsys
tems),exceptasincid
entalandnecessaryto
installorservicetheoff
eredequipment.

Y
e
s

N
o

Weareabletoprovidequotesforinstallationofquotede
quipmentaswellasthelogisticstoship,receive,wareho
useanddeliverasneededbythecustomer.Ouravailabl
einstallation/logisticsservicescanincludewhiteglove
serviceslikeuncrating,setinplaceandremovalofexisti
ngequipmentasneeded.FoodServicelayoutdesignse
rvicesareafeatureofourcompanyandwewouldbehap
pytoquoteandprovidetheseservicestoyourmembers.
Equipmenttrainingisavailableonmostlargeappliance
sandistypicallycoordinatedbyStafford-
SmithbutperformedbytheManufacturer'sReps.Wedo
notofferequipmentrepairandmaintenanceservices

  
*



Table 7C: Category B - Non-K-12 Entities

Intended for use by entities including, but not limited to, higher education institutions, city, 
county, and state entities, tribal nations, military, correctional facilities, and nonprofit 
organizations.

**This solicitation requires suppliers to provide a separate Non-K-12/SFA Entity price 
document if proposing under Category B.

Indicate below if the listed types or classes of Solutions are offered within your proposal. 
Provide additional comments in the text box describing how your proposed solution(s) 
meet or exceed the category and/or sub-category.

  We will not be submitting for Table 7C: Category B - Non-K-12 Entities

#Category or Type Exclusions

O
ff
e
r
e
d  
*

Comments

8
1
Commercial-
gradekitchenandfood
serviceequipmentan
dappliances.

Y
e
s

N
o

Stafford-
SmithisabletoofferSourcewell'smembersequipmentf
romnearlyeverybrandofcommercialfoodserviceequi
pmentavailableonthemarkettoday.   

*

8
2
Components,access
ories,andpartsforthec
ommercial-
gradeequipmentanda
ppliancesdescribeda
bove.

Y
e
s

N
o

Weareabletoprovideanycomponentsoraccessoriest
hatareofferedbytheequipmentmanufacturersorthata
reabletobecustombuilt.Wewilldoourbesttoalsoprovi
deOEMorsimilarparts,ifneeded,forourcustomer'sexi
stingequipmentbutdonotconsiderourselvestobe"part
sexperts".

  
*

8
3
Foodservicesmallwar
es,tools,dispensers,s
upplies,andfurnishing
sdirectlyrelatedtoand
supportingthepropos
er'sofferedsolutionsin
line81and82above.

Y
e
s

N
o

Stafford-
Smithcansupplyalloftheseitemsinfullcaselotsonly.

  
*

Equipment-
relatedservicesdirectl
yrelatedtotheacquisiti

Servicesexcludedfro
mthissolicitationinclu
degeneralconstructio

Y
Weareabletoprovidequotesforinstallationofquotede
quipmentaswellasthelogisticstoship,receive,wareho
useanddeliverasneededbythecustomer.Ouravailabl

8
4   

*



on,installation,operati
on,servicing,andupke
epoftheproposer'soff
eredsolutionsinline81
and82above,includin
gdesign,installation,r
emoval,disposal,insp
ection,repair,mainten
ance,training,andsup
port.

n,remodeling,andbuil
dingsystemswork(inc
ludingelectrical,plum
bing,HVAC,andhood
orfiresuppressionsys
tems),exceptasincid
entalandnecessaryto
installorservicetheoff
eredequipment.

e
s

N
o

einstallation/logisticsservicescanincludewhiteglove
serviceslikeuncrating,setinplaceandremovalofexisti
ngequipmentasneeded.FoodServicelayoutdesignse
rvicesareafeatureofourcompanyandwewouldbehap
pytoquoteandprovidetheseservicestoyourmembers.
Equipmenttrainingisavailableonmostlargeappliance
sandistypicallycoordinatedbyStafford-
SmithbutperformedbytheManufacturer'sReps.Wedo
notofferequipmentrepairandmaintenanceservices

Table 8: Exceptions to Terms, Conditions, or Specifications Form

Line Item 85. NOTICE: To identify any exception, or to request any modification, to 
Sourcewell standard Master Agreement terms, conditions, or specifications, a Proposer 
must submit the proposed exception(s) or requested modification(s) via redline in the 
Master Agreement Template provided in the “Bid Documents” section. Proposer must 
upload the redline in the “Requested Exceptions” upload field.  All exceptions and/or 
proposed modifications are subject to review and approval by Sourcewell and will not 
automatically be included in the Master Agreement.

Do you have exceptions or modifications to propose? Acknowledgement *
  Yes 

 No

Documents

Ensure your submission document(s) conforms to the following:

1. Documents in PDF format are preferred. Documents in Word, Excel, or compatible 
formats may also be provided. 

2. Documents should NOT have a security password, as Sourcewell may not be able to 
open the file. It is your sole responsibility to ensure that the uploaded document(s) are not 
either defective, corrupted or blank and that the documents can be opened and viewed by 
Sourcewell.

3. Sourcewell may reject any response where any document(s) cannot be opened and 
viewed by Sourcewell.

4. If you need to upload more than one (1) document for a single item, you should 
combine the documents into one zipped file. If the zipped file contains more than one (1) 
document,  ensure each document is named, in relation to the submission format item 
responding to. For example, if responding to the Marketing Plan category save the 



document as “Marketing Plan.”

Pricing - Price lists.zip - Monday April 06, 2026 14:22:05•
Financial Strength and Stability - Sourcewell Financial Information.pdf - Wednesday 
March 25, 2026 09:55:58

•

Marketing Plan/Samples - Marketing Plan Samples.zip - Friday April 03, 2026 
13:31:19

•

WMBE/MBE/SBE or Related Certificates  (optional)•
Standard Transaction Document Samples - Standard Transaction Document 
Samples.zip - Wednesday April 01, 2026 10:03:20

•

Requested Exceptions  (optional)•
Upload Additional Document - Industry and Company Awards.zip - Friday April 03, 
2026 13:33:22

•



Addenda, Terms and Conditions

 

 

PROPOSER AFFIDAVIT OF COMPLIANCE

I certify that I am an authorized representative of Proposer and have authority to submit 
the foregoing Proposal:

1. The Proposer is submitting this Proposal under its full and complete legal name, and 
the Proposer legally exists in good standing in the jurisdiction of its residence.

2. The Proposer warrants that the information provided in this Proposal is true, correct, 
and reliable for purposes of evaluation for award.  

3. The Proposer certifies that:

(1) The prices in this Proposal have been arrived at independently, without, for the 
purpose of restricting competition, any consultation, communication, or agreement 
with any other Proposer or competitor relating to-

        (i) Those prices;

        (ii) The intention to submit an offer; or

(iii) The methods or factors used to calculate the prices offered.

        (2) The prices in this Proposal have not been and will not be knowingly disclosed by 
the Proposer, directly or indirectly, to any other Proposer or competitor               before 
award unless otherwise required by law; and

 (3) No attempt has been made or will be made by Proposer to induce any other 
concern to submit or not to submit a Proposal for the purpose of restricting     
competition. 

4. To the best of its knowledge and belief, and except as otherwise disclosed in the 
Proposal, there are no relevant facts or circumstances which could give rise   to an 
organizational conflict of interest. An organizational conflict of interest is created when a 
current or prospective supplier is unable to render impartial service to Sourcewell due  to 
the supplier’s: a. creation of evaluation criteria during performance of a prior agreement 
which potentially influences future competitive opportunities to its favor; b. access to 
nonpublic and material information that may provide for a competitive advantage in a later 
procurement competition; c. impaired objectivity in providing advice to Sourcewell.   



5. Proposer will provide to Sourcewell Participating Entities Solutions in accordance with 
the terms, conditions, and scope of a resulting master agreement.

6. The Proposer possesses, or will possess all applicable licenses or certifications 
necessary to deliver Solutions under any resulting master agreement.

7. The Proposer will comply with all applicable provisions of federal, state, and local laws, 
regulations, rules, and orders.

8. Proposer its employees, agents, and subcontractors are not:

Included on the “Specially Designated Nationals and Blocked Persons” list 
maintained by the Office of Foreign Assets Control of the United States Department 
of the Treasury found at: https://www.treasury.gov/ofac/downloads/sdnlist.pdf;

1.

Included on the government-wide exclusions lists in the United States System for 
Award Management found at: https://sam.gov/SAM/; or

2.

Presently debarred, suspended, proposed for debarment, declared ineligible, or 
voluntarily excluded from programs operated by the State of Minnesota; the United 
States federal government, as applicable; or any Participating Entity. Vendor certifies 
and warrants that neither it nor its principals have been convicted of a criminal 
offense related to the subject matter of this solicitation.

3.

  By checking this box I acknowledge that I am bound by the terms of the 
Proposer’s Affidavit, have the legal authority to submit this Proposal on behalf of the 
Proposer, and that this electronic acknowledgment has the same legal effect, validity, and 
enforceability as if I had hand signed the Proposal.  This signature will not be denied such 
legal effect, validity, or enforceability solely because an electronic signature or electronic 
record was used in its formation.   -  Cris Gross, Vice President - Sales and Marketing , 
Stafford-Smith, Inc. 

The Proposer declares that there is an actual or potential Conflict of Interest relating to the 
preparation of its submission, and/or the Proposer foresees an actual or potential Conflict 
of Interest in performing the obligations contemplated in the solicitation proposal. 

Yes     No     



The Bidder acknowledges and agrees that the addendum/addenda below form part of the 
Bid Document.

Check the box in the column "I have reviewed this addendum" below to acknowledge 
each of the addenda.

File Name I have reviewed the below addendum and 
attachments (if applicable)

Pag
es

Addendum_2_Commercial_Kitche
n_RFP040726
Thu March 19 2026 11:57 AM
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Addendum_1_Commercial_Kitche
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Thu March 12 2026 03:02 PM
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